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Power marketing information construction strategy in the context of smart grid

Tian Gao
Jiangsu Power Supply Company, Jiangsu

[ Abstract] As an important link in the operation of social construction, the efficiency and stability of the
daily operation of the electric power industry has a great impact on people's working and living standards; and
under the influence of the continuous improvement of modern technology, computer, Internet and other
technologies are applied to the electric power industry, driving the development of smart grid and effectively
guaranteeing the quality and stability of the operation of the electric power system; and electric power marketing is
an important element in the operation of the electric power industry. In the process of electric power industry, it is
important to provide sufficient and stable services to people. The unit leaders can actively apply information
technology and equipment and facilities to break through the limitations of traditional ideas and technology level,
improve the efficiency and convenience of electric power marketing work, and lay a solid foundation for the overall
development of electric power industry. The following is to analyze and explore the construction of electric power
marketing informatization in the context of smart grid.
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